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Video about our Chatbots:
https://voutu.be/sm8F-onBGUO

Digital Humans for your Business:
https://avataris.io/chatbot



https://youtu.be/sm8F-onBGU0
https://avataris.io/chatbot
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Time to 1 Million Users

3.5Years
2.5Years
Al/Chatbots need a Digital Human
to be used & loved by Customers!
10 Months
5 Months J
2.5 Months 74 Days
. - 5 Days

Netflix Airbnb Facebook Spotify Instagram iPhone | ChatGPT






Give me 20 problems that could be solved with digital humans, please. Give me 10 requirements for creating digital humans that can solve those problems in the best

possible way, considering that we want to make sure that real humans will love to use and

interact with them.
Providing customer service or technical support online through a digital human avatar. O P

Creating personalized and interactive learning experiences for education.

Enhanding virtual events and meetings by using digital humans as hosts or speakers. @ 1. Realistic and expressive appearance: Digital humans should be visually indistinguishable from @3 P

S = e 8 S : I h [ li | ing.
Facilitating communication for individuals with speech or mobility impairments. Jrea LRSI OIIck o be believabie dnc engading

2. Natural and intuitive movement: Digital humans should be able to move and gesture in a

Al L R

Improving telemedicine by allowing doctors to virtually examine and interact with patients

fi -like.
thirorigh digit-d himans 5/ way that feels natural and human-like

- : 2 s - 3. Realistic facial ions: Digital h hould be able t id f
6. Providing language translation services through digital humans that can speak multiple ealistic faaal expressions: Ligital humans shou abie to convey a wide range o

5/ emotions through their facial expressions.
languages.

- : s : S 2 4. Natural and engaging speech: Digital humans should be able to speak in a way that is clear,
7. Enhancing online shopping experiences by using digital humans as personal assistants or = 9aging 9! < = PERinE WEY. '

- \/natural, and engaging for listeners.
fashion consultants. gaging

e : . . . . 5. Personalization and customization options: Digital humans should be able to be customized
8. Providing virtual companionship for individuals who are isolated or lonely. P 9

. = . s . " .. or personalized to a certain extent in order to make them more relatable and engaging for
9. Enhancing accessibility by creating digital humans that can provide audio descriptions or pe 983ing

: . . users.
sign language interpretation.

2 . o : : _ 6. | : Digital h houl |
10. Improving safety in certain industries by using digital humans to remotely perform tasks Soptexidl swsienes DidElhGmarssholld be sbie tolthcertend snditepord

appropriately to different situations and contexts.
that may be hazardous for humans. J Rpep y

7. Itili ilities: Digi houl ipl
11. Creating digital versions of historical figures or celebrities for use in museums, Multilingual capabilities: Digital humans should be able to speak multiple languages fluently

5/ in order to facilitate communication with a wider audience.
8. Adaptability and flexibility: Digital humans should be able to adapt and respond

documentaries, or other educational contexts.

12. Allowing people to virtually try on clothes or makeup before making a purchase.

= : ; = appropriately to changing circumstances or user needs.
13. Providing virtual tours of real estate or vacation destinations.

: . s ; : 5 S S o 9. Compatibility with various devices and platforms: Digital humans should be able to be
14. Enhancing video games or virtual reality experiences with realistic and expressive digital

accessed and used across a range of devices and platforms.
characters.
10. Robust and reliable performance: Digital humans should be able to function consistently and

15. Providing virtual assistance for tasks such as scheduling, reminders, and organization. N/
reliably in order to be trusted and relied upon by users.

16. Allowing people to virtually test drive cars or other products before purchasing.
17. Providing virtual counseling or therapy sessions.

18. Enhancing live performances or events by integrating digital humans as performers or

These are not our answers, but Al's (Chat-GPT):

attendees.
19. Providing virtual assistants for people with disabilities or special needs. httpS/ / Openal 'Com/ blog/ Chatgpt/
20. Allowing people to create and customize their own digital human avatars for use in various Our com peﬁtors fail in most of the rEQUirementS.

online contexts.
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Benefits of
most Chatbots

r—

Scalable

One Bot for endless Client

S

-

[

ost-Saving

Advanced
Al Solution

—

Connected

with your API, DB or CalendarJ

.

-

.

~

Learning
from Feedback & your Staff J

[

~

Intelligent

like Chat-GPT and evolving...

J

[

Speaking

Multilingual Voice In & Out




\

Benefits of Advanced
most Chatbots Al Solution
Scalable Connected
One Bot for endless Clients with your API, DB or Calendar
] =) N
Cost-Saving Learning
Reduces Employee Costs from Feedback & your Staff
] =) N
Reliable Intelligent
Never quits or makes Mistakes like Chat-GPT and evolving...
[] []
Motivated Speaking

Always friendly & professional

N

Multilingual Voice In & Out

Advantages
3D Approach

Future-Proof

Holograms, VR, AR, Metaverse

~N

Gamified

3D Environment & Rewards

Expandable

to Trainings, Assistants & More

~N

J

.

Powerful

similar Skills to real Humans

Most Efficient

~90% lower Costs, but better

Customized

Functions & Branding

Attractive

to modify Customer Behavior

Transformable

to be Target Group specific






Benefits of Advanced Advantages

most Chatbots Al Solution 3D Approach
Scalable Connected MM Future-Proof Most Efficient
One Bot for endless Clients with your API, DB or Calendar Holograms, VR, AR, Metaverse ~90% lower Costs, but better
( . ) ( . A e .
Cost-Saving Learning Gamified
Reduces Employee Costs from Feedback & your Staff 3D Environment & Rewards
( . ) ( . A e .
Reliable Intelligent Expandable
Never quits or makes Mistakes like Chat-GPT and evolving... to Trainings, Assistants & More
( . . \ 4 .
Motivated Speaking Powerful
Always friendly & professional Multilingual Voice In & Out similar Skills to real Humans

.

Hundreds of Providers Few Dozens of Providers Hardly any Providers Unique
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| TRANSFORMABLIﬁ

v Interactive 3D/VR/AR,
Web 3.0, Hologram, or
Metaverse Experience

v Adjusts live to Target
Group (+ Gamification)
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| CUSTOMIZED |

v Custom Solution for fixed
Price to fit your Brand &
functional Needs

v On your Server, full
Control, independent

| ATTRACTIVE | MOST EFFICIENT |

95% less Al-Costs
Most Al-Actions locally

v Target Group specific
attractive Digital Humans
influence Client Behavior: Automatic Learning
Purchases, HP-Visits, Image: Live-Switch between Al
Complains, Refunds, Badmouthing:J and Human Employee

AN
DN N






Server Competitor(!) OR Third Party Server

Many Competitors
collect your Data!!l

*often Costs per Request for both:

Costs* per
Request &
2-10s Delay

2D-Video Solutions:

2-10s to create a
Video and send
back (Traffic)

Others User

Up to 100% :
of Tg) ks ’ Locally (instant):

Vvia Server
to Third-Party-
Al-Providers

Competitor (= Business Model)
& Third Party Al Provider

Your(!) Server

You use your
Data (DB...) to

(e.g. OpenAl)

provide better
~5% of & customized
Talks, but Services &

only Text
to send!

optionally collect
secured Data

Free, instant &
safe Answers

~95%
REILS
locally

- Animations

- Speech-2-Text
- Translations
- Text-2-Speech
- Voice & Lip-Sync
- ~95% of Talks

Your User



Initial Values for Estimations:

3 Requests / Interactions per
Minute per Concurrent User (CCU)
=15M Requests per CCU/Year

- 30 Words per Prompt

- 30 Words per Al-Answer ->

Due to our ability to reduce third-party costs to approximately 5%, our solution costs less than the exclusive Al = 80 Tokens per GPT-4 Request
costs of GPT-4 and Elevenlabs for generating voice (audio) from text. This cost advantage starts with just one - 10,000 GPT 4 Requests = $72
round-the-clock active user (CCU) per year, despite our one-time €50,000 fee. Even if you choose to use only - ElevenlLabs: €0.18 per 1000
GPT-4 for a simple text-based chatbot, our costs will be lower starting from 7 CCUs. Additionally, our costs are characters (~ 5 requests)
applicable only for the first year as the €50,000 fixed costs are eliminated from the second year onwards! - 10,000 ElevenLabs = $360

Only GP1-4 C

Concurrent Users

(= CCU) f GPT-4 & Eley o5 = Text ON ) (Eleve
1 $53,240 $10,800 $64,800
p) $56,480 $21,600 $129,600
3 $59,720 $32,400 $194,400
5 $66,200 $54,000 $324,000
7 $72,680 $75,600 $453,600
10 $82,400 $108,000 $648,000
20 $114,800 $216,000 $1,296,000
30 $147,200 $324,000 $1,944,000
50 $212,000 $540,000 $3,240,000



https://openai.com/pricing
https://beta.elevenlabs.io/subscription




Unattractive: Low Usage Attractive: High Usage -> Hig

Benefits of Advanced Advantages
most Chatbots Al Solution 3D Approach
Scalable Connected MM Future-Proof Fast Answers
One Bot for endless Clients with your API, DB or Calendar Holograms, VR, AR, Metaverse 95% locally, no slow Servers!
| Qp— Qp— \
Cost-Saving Learning Gamified Customized
Reduces Employee Costs from Feedback & your Staff 3D Environment & Rewards Functions & Branding
| Qp— Qpu— i
Reliable Intelligent Expandable Attractive
Never quits or makes Mistakes like Chat-GPT and evolving... to Trainings, Assistants & More to modify Customer Behavior
j 1 ‘N 1 .} 1
Motivated Speaking Powerful Transformable
Always friendly & professional Multilingual Voice In & Out similar Skills to real Humans to be Target Group specific

Writing in a Chat Window Talking & Intera | Hu

cting with most attractive Digitz




AVATARI ARE ...

i

|
]
1




COST: 36 x $50k = 1,8 Millions per Year]

I Needed Support Staff |
OOO@O@OOOQ@OO@OO@OO@@OO@OOO@OOO@OO@O

I

joyegeyepegeyegegeyepeyeyeyegeyegeyepeyeyeyepeyeyel

o Simultaneous Customer Requests ©°



Needed Support Staff
&)
Chatbot
Only theoretically!
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o Simultaneous Customer Requests ©°
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COST: 20 x $50k = | 1 Million per Year |

Needed Support Staff

CJ Q00 O OOI Q0 O =™ wle é@ Q00 @OO
Chatbot

Reality!

N
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o Simultaneous Customer Requests ©°



COST: 4 x $50k =] 200k per Year: 800k SAVED!

| I Needed Support Staff | |
o -« i o o
Lo

Y

AVATARI

Starting from 25k (once)

jegegegegegeyegeyepeyepeyeypeyeyeye!

jegegegegegeyegeye el

o Simultaneous Customer Requests ©°



Public Funding for
Austrian Companies:

€ 15.000 Grant: Al Start

€ 150.000 Grant: Al Adoption
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Check out Pricing



https://www.aws.at/aws-digitalisierung/ai-mission-austria-modul-ai-start/
https://www.aws.at/aws-digitalisierung/ai-unternehmen-wachstum/ai-adoption/
https://www.avataris.io/pricing
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COSTS CUSTOMER
REDUCTION HAPPINESS

Quality
of Al
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ENDLESS

TIME &
PATIENCE

SAME AVATARI:

PERSONAL
RELATIONSHIP

BETTER &
FASTER

PERSONALIZED
FACE OF THE

COMPANY (¥ |

AVATARI

ADJUSTED
TO CLIENT

ENTERTAINING
& GAMIFIED |# ™
EXPERIENCE st
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AVATAR| ARE

Benefits of

Advanced Advanta
most Chatbots Al Solution k{») Appfoga?:sh
Scalable Connected Future-Proof
One Bot for endless Clients with your API, DB or Calendar Holograms, VR, AR, Metaverse
N
Learning Gamified
| 'om Feedback & your Staff 3D Environment & Rewards

Expandable

to Trainings, Assistants & More

Intelligent

g like Chat-GPT and evolving...
B
I

Powerful

similar Skills to real Humans

Moti

Most Efficient

Customized

to modify Customer Behavior

Transformable

to be Target Group specific

Always friend

~90% lower Costs, but better

Functions & Branding h
Attractive ‘




- Answers (e.g. GPT-4)
- Sentiment Analysis
- Voice & Lip Sync

- Facial Expressions

- Body Animations

- Room Behavior

- Customizations

Possible /ive Extensions:

™~

- Slide Creation to visualize Answers .~
- Webpages for References or Videos o






GPT-4

GPT-3

175,000,000,000 100,000,000,000,000



Advantages
3D Approach

Future-Proo
>ndar \ Holograms, VR, AR, Metaverse

f

A

ﬂ r Gamified

rds \

Customized

Functions & Branding

Attractive

to modify Customer Behavior




AVA Al SAVES

by 2025

HOLOGRAMS CUSTOMER'S TIME

AN . and will

will help iImprove Brand
: Companies CUSTOMER Loyalty and
Companles to SHOW AND EXPERIENCE Engagement ®
will use NOT ONLY TELL
CONVERSATIONAL their Stories becomes more m
Al IMPORTANT .
today Vel

TO GET AHEAD OF YOUR COMPETITION PRE GRDER

52 AVATARI |}
~2RI6HT NOW »

https://bit.ly/3yNinz5
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5 PeRC=ENT
PER YEAR

ARE LOST DUE TO BAD SERVICE

https://accntu.re/40cbaom

https://accntu.re/40cbaom

~ 7
RN
83%

\ might not have left

s1.D

TRILLON

are the COSTS OF

CLIENTS LEAVING
due to poor Service
in the U.S.

with live or in-person
Customer Service

-

TOP REASONS FOR LEAVING
Avoid them using our Avatari!
will not go

Feeling unappreciated
QI&% [ / back after
Not being able to speak to a Person |eaving

33y m— j

Being passed around to multiple Agents
3 a % ] /

Being put on hold for too long
2 8% [— /

https://bit.ly/3LMAhtE
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https://bit.ly/3IFrFCm

PREFER TALKING WITH A
= (V|QTUAL) HUMAN OVER SIMPLE CHATBOT

https://bit.ly/3LMANtE

want emotional Connection

85% i

0) ’ /
3 & A) of Companies meet this Need

58% »| expect Empathy from Brands!* J/

| http:/bit.ly/3IPK7jz
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Multilingual Voice In & Out
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https://bit.ly/3n7L6Mi
http://bit.ly/40t57el

0 OrF DECISIONS
S5 % i =MeTIONAL

Left Brain

BUYING EMOTIONALLY
Right Brain

ART

Creative & artistic expressions

Hypotheses and evidence proof

EMOTIONAL

Processing & understanding
positive and negative emotions

HOLISTIC

Take in all the information at
once and see the big picture

SUBJECTIVE

Personal experience, intuition
and instinct

IMPULSIVE

Acting without thinking about
the consequences

Black and white thinking,
understanding cause and effect

Step-by-step

Concrete reality,
not influenced by emotions

Organized and planed without
surprises or changesin plans

TO REMEMBER YOUR PRODUCT CUSTOMERS MUST BE
ENGAGED AND IMPASSIONED BY INTERACTION

BENEFITS OF
EMOTIONAL

SELLING

> 1%

OF CUSTOMERS WOULD

RECOMMEND A BRAND

BASED ON EMOTIONAL
CONNECTION

> VY%

OF CUSTOMERS ARE
VERY LIKELY TO BUY

A PRODUCT WHEN
EMOTIONALLY TRIGGERED
BY AN ADVERTISEMENT

8 1%

OF CUSTOMERS WITH
HIGH EMOTIONAL
ENGCAGEMENT ENJOY
GIVING BACK TO THE
BRANDS THEY ARE
LOYAL TO
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https://calendly.com/avataris/chatbot
https://avataris.io/chatbot
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